Most likely reason to participate

Showing we understand the link
between healthy eating and
healthy active living.

Showing our customers and staff
we care about their health.

Providing leadership in making
healthier choices more readily
available.

Promoting healthy food and
beverages over unhealthy
alternatives.

Making the healthy choice the easy
choice.

63.20%

72.40%

Importance of statements in promoting healthy
choices
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We have a role to play in the overall
health of our community.

Healthier employees are more
productive and sick less.

Promoting healthy eating is good
customer service.

Healthy eating leads to other healthy
lifestyle choices.

A healthy diet is essential to overall
well-being.

Promoting healthy eating leads to
healthier active living.

74.60%

65.50%

47.40%

9.30%

84.70%

Project: Healthy Food
and Beverages for Sale

Provincial Coordinator:
Anna Kirbyson

Agency: BC Recreation
and Parks

Data Source:
Stakeholder survey.

Date: April 2008.

Methodology: Emailed to
select stakeholders and
posted on BCRPA website
for 2 weeks.

Response Rate: 60
Survey Administrator:

Andrew Hume and
Associates Ltd.




"Providing healthy food and beverage
alternatives..."

Is just the right thing do.

Is important to achieving the goal
of BC as the healthiest jurisdiction
to host an Olympic Games.

Will help British Columbians

achieve greater enjoyment from
life.

Is important in decreasing the
consumption of unhealthy foods.

Is important in reducing illnesses
and chronic diseases.

Should be encouraged.

45.80%

42.40%

67.20%

83.10%

Marketing tag lines: recall value

Stay Active. Eat Healthy

Make The Healthy Choice The Easy
Choice

Healthy Foods and Beverages For
Sale

Fit To Be Tried: Make the Healthy
Choice

Healthy Food: Make it Your Choice
for Life

Healthy Eating for Active Living

Food for Thought

Food Matters: Make the Healthy
Choice

M High Recall ™ Moderate Recall lLow Recall




Value statement ranking: most important aspect
of HFBS program.

Neither is
important

Provide healthy
choices

Promote healthy
eating for active
living




Survey respondents by sector.

Food/beverage
suppliers

Local government
offices

Community
recreations centres

Awareness of organization(s).

BC Healthy
: JaLiving Alliance
Um(_)r_1 of_BC / 24%

BC Parks and
Recreation
Association
40%




Municipal
Recreation Food
Environment Action
Toolkit (MRFEAT)

Guidelines for Food
and Beverage
Sales in BC Schools

Guidelines for
Healthier Choices
in Vending
Machines in BC
Public Buildings

Are there plans to
make changes to
food and
beverages sold in
your building(s) in
the next year?

In the past year,
have any changes
been made to
foods and
beverages sold in
your building(s)?

Policy/Guideline awareness.

Municipal recreation sector.

3.90%

3.90%

M Yes M No

19.60%

21.60%

7.60%

Not Sure  Not Applicable




Current level of HFBS activity in recreation
centres and local government offices.

I am not aware what we are doing in
this area

We are not currently taking any active
steps to make changes in these areas

We are currently planning to make
changes in our provision and promotion
of healthy foods

We are currently providing and or
promoting healthy food choices in our
facility

Current level of HFBS activity in the food and
beverage industry.

We are not currently taking any active
steps to make changes in these areas

We are currently planning to make
changes in our provision and promotion
of healthy food choices to our clients

We are currently providing and or
promoting the availability of healthy
food choices to our clients




